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Faster Go-To-Market  

Key points 
 

• Webpage managed by 
CMS internally 

• SAP Accelerator in 
place facilitates in quick 
creation of a brand web 
stores which normally 
takes ages to deliver 
with endless deadlines 

• SAP B2C Accelerator 
comes with best i18n 
setup omnipresent 
across with multi-site, 
multi-language, 
multicurrency 
experience 

• Since 5.7 both b2b and 
b2c stores running in 
the same instance 

• Interact with clients 
contextually and 
regularly across each 
touch point via the 
Omni-channel solution  

. 

 
Sales & Service Process 
Optimization 
 

• The solution is flexible 
and adaptable and it 
can be customized to 
meet the demand of 
various businesses 

• Already integrated to 
the core but modular  

• Enabling business to 
cope with various 
data of the business 
 

To accelerate go-to-market time 

with CXPORTAL Bespoke SAP 

Commerce Accelerator. These 

solution suits organizations that 

prioritize speed to go-to-market. 

The SAP B2C Commerce 

application is an incredibly 

integral, Omni-channel 

commerce offering that accredits 

you to convey an extraordinary 

customer experience along with 

both digital and physical 

touchpoints. 

For those companies whose needs 

are not unique and who need to 

get started quickly, the SAP 

Commerce Accelerator is a 

perfect ready-to-use solution. It is 

an Omni-commerce tool that is 

absolutely customizable, allowing 

support for call-centre, mobile, 

and order management. Simply 

re-brand one of the storefront 

templates and use the SAP 

software to integrate with your 

order fulfilment system and 

payment service provider. 

 
 

. 

 

To accelerate the whole 

development, we need to proceed 

with the followings 

 -Use maximum code generators 

(accelerators) to escape writing 

boilerplate code and unnecessary 

bugs. It's the right way to save 

development time and 

consequently, time for detecting 

bugs. 

- Use recipes published on the 

official website; don't reinvent the 

wheel. It's better to take over 

Hybris original problem-solving. 

- Try to keep your Hybris 

instances updated. In this case, 

new extras are available out of 

the box along with security 

package. It requires much more 

time for upgrading when the 

difference in functionality 

between the two versions is 

enormous. 

- While trying to modify the 

standard functionality of Hybris 

Commerce platform, always 

create a module. It allows rolling 

back custom functionality easier 

if necessary. 

-Set up/launch daily backups 

beyond the rush hours to ensure 

continuous website running. 

 -Use third-party solutions for tax 

calculation, order payments, 

shipping systems. 
. 
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Setting up Hybris 8 hours 

Generating B2B/B2C Accelerator 16 hours 

Customizing Accelerator 24 hours 

Filling with basic items (prodiucs, goods etc) 20 hours 

Integrating with Payment Provider 40 hours 

Integrating with Shipping Provider 32 hours 

Integrating with Tax Provider 32 hours 

Datahub Configurations(optionally) 32 hours 

Development Testing & Deployment +25%+30%+10% 

Total Development Time 308 hours 
 

An implementation will focus on 
the following areas depending on 
the requirements; 

• PCM and Web Content 
Management 

• Cloud for Commerce 

• Domain based commerce 

• Marketing 

• Customer Service 

• Mobile Presence 

• CPQ Configure Price 
Quote 

• OMS integration 

 

Phases of acceleration 
 
Discovery:  
The Discovery phase helps to determine which upgrade fits your     
    business digital strategy and determines a quick quote for the effort  
    required to perform the upgrade. The goal of the Discovery phase is to  
    land on 1 of the 3 upgrades: Functional, Like for Like (technical) or  
    Extended (technical). A discovery questionnaire will help you decide on 
    the upgrade types. A Rough Order of Magnitude (ROM) estimate of the  
    upgrade effort is made, only once the type of upgrade is determined. 
Planning:  
   The Planning phase covers the work to analyze the existing application  
   and establish the requirements for the upgrade. Based on the analyzing the  
   results and any new requirements, an estimate of the upgrade effort is 
   made, a plan for the upgrade is created, then the plan is completed  
   during the Execution phase  
Execution: 
The Execution phase is where the time is spent most of your time and effort. During this 
phase, we have to perform the upgrade and implement the project plan created in the 
planning phase. The end result of this phase is an upgraded code base that was tested 
thoroughly and ready for deployment. 
 
Closing: 
The Closing phase represents the final activities before regular  

Application Management resumes. During this phase, the results of the 

upgrade and perform a handover to the business team is done. 

 
 

 
 
For more information on how CXPORTAL can help accelerate and launch your SAP Commerce Cloud for a seamless digital 
experience and faster go-to-market, please reach out to discuss your initiatives or feel free to visit www.cxportal.com 

Estimated Time Involved in the Process  
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