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CXPORTAL is your award-winning SAP Commerce Cloud and Data Science digital transformation Implementation
partner, CXPORTAL is specialized in Innovating business strategy, designing and development of digital products, digital

platforms engineering and data science solutions.
CXPORTAL Leverage Artificial Intelligence, Machine Learning Algorithms, Deep Learning Models, and big data
Analytics to unlock and scale your business data, and optimizing the operating model for exponential business impact.

HIGHLIGHTS
CXPORTAL Services

4 SAP Commerce Cloud
Solutions

€ SAP Omni-Channel
Solutions

@ Artificial Intelligence
Solutions

€ Machine Learning Solutions

@ Agile Architecture Solutions

Data Science Solutions

@ Big Data Analytics
@ Artificial Intelligence
€ Machine Learning

Key Integrations

€ Analytics, Data Security, Bl

Target Market
€ Globally

Industry
€ Tyres Manufacturer

KEY CHALLENGES

As one of the largest and leading vehicles and truck tyre manufacturer in
the world, over time the company has developed significantly and
established itself as one of the premier suppliers of truck and vehicle tyres
across the globe. The company has experienced a severe global business
expansion in the last decade.

In the last couple of years, the company has been experiencing stable
competition from its competitors in the digital space. To stay competitive,
the company need to innovate and make use of artificial intelligence model,
machine learning algorithms and cloud solutions to unlock and scale its
business data to target and reach out to customers, across various
touchpoints.

Challenges Include;

e Lack of product recommendation engine powered by Machine
learning algorithms.

e Inadequate analytical capabilities for business users to run in-depth
data analysis.

e Stakeholders concern in data privacy, GDPR and compliance.

e Lack of automatic data processing capabilities for personalization
and marketing-retargeting.

e Inability to visualize data across various sources and touchpoint

e Multifaceted legacy systems for managing and segmenting
customers data, such as name and address matching.
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SOLUTION

Through a couple of brainstorming, discovery,
exploratory and collaborative workshops, through
Users Centred Design thinking process, CXPORTAL
was swiftly able to identify and understand the
business problem. In collaboration with the end client,
CXPORTAL was able to document the gaps, create a
workflow and use cases surrounding the data sets,
using well in class industry standards and tools and
techniques to create supervised and unsupervised
algorithms.

CXPORTAL solutions include;

e Collect, manage and explored data obtained
from a variety of omnichannel sources.

e Modelled the data and rapidly built pattern
identification to simplify data.

o Interpreted the dataset, created a model to
make predictions about a new data point.

e Built visualized models so that business can
understand them and evaluate how they are
performing for evidence-based decision
making.

TACTICS DEPLOYED

e Utilized industry best practices tools and
techniques for data collection, scrubbing,
managing, exploring, transforming, modelling
and training data.

e Distributing local data among remote Cloud-
based instances and machines.

o Deployed a solution that aggregate data,
Integrate data and personalized customers
experiences across channels with the high-
security standard.

o Implemented a data visualization tool with a
graphical representation of information.

o Make use of business Intelligence system to
transform data into actionable insights.

o Built secured and predictive Al statistical
models and machine learning algorithms to
rapidly identify patterns, automate data used
for marketing automation and forecasting.
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BUSINESS BENEFITS

o Customer segmentation, name and address
identification and reporting have become
effortless to business users, and increasing
performance and efficiency by 88%.

e Business users can leverage the right data to
provide the right products recommendation
in offers to the right customers at the right
moment.

o Personalized Customer sentiment data and
predictive insights used for advertising and
promotions have increased revenue by 33%.

e Business users utilized predictive analytics
for customer value forecasting, automatic
data processing and monitoring
performance.

OUTCOME

Within 12 weeks, CXPORTAL successfully built a
scalable, predictive and statistical data model using
machine-learning algorithms empowered by Al
model that rapidly identifies patterns, enabled
personalized interaction messages to target and
retarget an ideal customer effectively.

-Increased seamless customer experience

-Drive ROI and Increase revenue by 33%
-Increased forecasting by 42%

-Year Over Year, business perceived, significant
sales growth by 22%, due to accurate, personalized
data.

TRUSTED TECHNOLOGIES USED

Tableau, Rapid miner, Oracle Data Mining, Dundas
Bl, Microsoft Azure, Theano, Caffe, CNTK. Machine
Learning Algorithms, Keras, Hadoop, Linear
Regression, Big Data Analytics, Google Al Platform,
TensorFlow — PyTorch, Sonnet, Keras. MXNet,
Gluon, Swift, Chainer, ETL, Pentaho, Clustering,
Microsoft Bl Stack, MariaDB, PostgreSQL, Redis
and Named Entity, Scikit.

“We were looking for an Al and Machine learning
algorithms implementation partner who could aggressively
go beyond. We turned to CXPORTAL because of its
cultural fit and end-to-end invaluable experienced in
modelling Al predictive patterns and machine learning
algorithms”.
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